
7 Habits of Highly Effective Email Writers 

©AlexisRodrigo.com 1 

S m a l l  T w e a k s ,  B i g  I m p a c t :  H o w  t o  W r i t e  B e t t e r  E m a i l s  

f o r  M a r k e t i n g  

7  H a b i t s  o f  H i g h l y  E f f e c t i v e  E m a i l  W r i t e r s  
Welcome to today’s training!  

Today we will be talking about how to write better emails for marketing by adopting the 7 Habits 
of Highly Effective Email Writers. 

Hi, my name is Lexi Rodrigo, and I’ve been working in online marketing since 2008 in Ontario, 
Canada.  

I’ve written copy for six- , seven-, and eight-figure businesses and organizations as well as solo 
entrepreneurs, some of whom are great copywriters themselves. 

I became an online marketer because, as a mother of three children, I wanted to help support 
my family … without putting my children into daycare. 

I found that my writing skills translated very well for the web and soon, I was making a good 
living writing for clients.  

But I struggled to write for my own business. Because when you’re building and running an 
online business by yourself, you quickly run out of the mental bandwidth you need for writing. 

Can you relate? 

You may have had this rude awakening too when you started your own online business … and 
realized that you have to write a ton of stuff! 

Especially emails! 

What’s even more frustrating is spending hours toiling over all those emails … only to discover 
that a small percentage of your subscribers even read them … much less take the action you 
want them to take. 

But after years of working with businesses and spending thousands of hours writing emails, I 
realized that you don’t have to be a professional email writer to get results. 

You do have to know where to focus your time and energy … so you get the best results. 

In this video, I’m going to explain how to get better results from your marketing emails by 
making small tweaks that make a big impact … and doing them consistently so that they 
become habits for you.  

So just to give you an idea of what I’m going to be covering in this video, here’s what you will 
learn from this training:  

You’ll learn EXACTLY what you need to do—before you even write the first word of your email, 
in order to write more effective emails, faster. 

You’ll learn the 3 most important factors that determine whether your subscribers will open your 
email or not. 

https://alexisrodrigo.com/


7 Habits of Highly Effective Email Writers 

©AlexisRodrigo.com 2 

You’ll learn 7 small but high-impact habits to adopt when writing your marketing emails: do one, 
two, or all of them, it’s all up to you! But obviously, the more you implement, the better your 
results. 

And at the end of the video, you’ll find out how to access the transcript, slides, and handouts for 
this training so you can implement right away. 

Let’s begin! 

Here are the 7 Habits of Highly Effective Email Marketers. 

Habit #1. Plan your emails. 

This is what six- and seven-figure business do and you should, too! Planning your emails 
actually makes it easier to write them. And you’re more likely to get better results from those 
emails, too. 

What exactly should you plan? 

• How many emails you’re going to send for the particular campaign or autoresponder 
series 

• When each email will be sent - the date and time 
• Who will receive the email - which groups, lists, or tags will be included and excluded 
• The goal for each email - nurture, product promotion, affiliate product promotion, click 

link to a post or page, sign up for a webinar, etc. Knowing what you want to accomplish 
with each email will help you to write the email. 

• The hook or angle of the email - the big idea 

To give you an idea, here’s what my draft emails look like in Google Doc. As you can see, it has 
the date and time, recipients, goal, subject line, and preview text. In a separate spreadsheet, I 
plan out the hook or angle of each email before I draft the actual email. 

Habit #2. Rethink whom the email is coming from. 

I’m referring to who appears as the sender of your email. 

Ideally, this is your full name, especially if you’re a solo entrepreneur. Use the name that your 
audience calls you. 

What about your business name? If you’re Apple or Google or Whole Foods … in other words, if 
your business name is a household brand, then you can use that as your sender name. 

Otherwise, stick to your name. 

And use your full name. Once, a friend of mine decided to use only her first name as the sender. 
I don’t know what she was thinking because I ended up deleting her emails. She has a common 
name and, without her last name, I didn’t recognize that the emails were from her! When she 
found out, she included her last name again. 

Remember, it’s easy for your subscribers to forget who you are or that they even subscribed to 
get updates from you. So, keep reminding them who you are and why you’re emailing them. 
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Habit #3. Work on your email subject lines. 

You’ve heard from other experts that this is the most important factor that will make people open 
your emails. 

That’s partially true. There are actually 3 factors that determine whether or not somebody will 
open your email: 

1. The sender’s name 
2. And your relationship with the recipient 
3. The subject line 

Of these, the first two are the most important. 

Think about it. If you see an email from your mom or husband, for example, it doesn’t matter 
what the subject line is. It can say “This is spam” and you’d probably still open it. 

So who you are and what your relationship is with the reader are the most important factors to 
your email open rates—not the subject line. 

With that said, the subject line is the next most important thing, so do spend extra time 
brainstorming different subject lines. 

What kind of subject line gets opened? 

The one that talks about something your readers care about right at the moment that they’re 
seeing it in their inbox. 

This is what’s called message-to-market match. If your message matches your market’s 
interests, then you can be the worst writer in the world and they will still open your email. 

Let’s say your reader woke up today thinking, “I really need to get a webinar platform. I wonder 
which one I should get?” 

Then they saw an email from you with the subject line, “WebinarJam: My 100% honest review” 

Simple subject line, right? No fancy copywriting skills there. 

Yet a reader who’s looking for a webinar platform will almost definitely open that email. 

Some people go all clickbait-y and write the most ridiculous subject lines, just to get the email 
open. You know those curiosity-inducing subject lines that give you zero context on what the 
email is about? 

Sure, that kind of subject line may get more opens. But you know what? If the content is not 
relevant to your subscribers, they may open that email, but they won’t necessarily read it, much 
less take the action you want them to take. 

So, get in the habit of always brainstorming a number of subject lines—at least six, even more. 
Whatever you don’t use as a subject line can be used as the preview text of your email. 

Let’s move on to … 
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Habit #4: Write a strong lead. 

The lead is the introduction or first few sentences of your email. 

At this point, your subscriber has recognized you. They’ve made up their minds that they’re 
interested in the email. Now, they’re starting to read the email. 

The lead will determine if they will keep on reading. 

A strong lead draws the reader deeper into the rest of your email. It engages them enough to 
scroll down. They may not read every word, but they’ll skim through. 

Lose them now and they’ll close your email and forget about you. 

But write a strong lead and you have them hooked at least for a few more seconds. 

There are many ways to write a strong lead, but one of the simplest and most effective ways is 
by promising them a solution to a problem they’re experiencing. 

The lead should help the reader figure out, “What’s in it for me?” 

One formula you can use is the If-Then formula. 

For example:  

“If you’re in the market for a webinar platform, then read on.  

In the last two weeks, I created and delivered six webinars on WebinarJam.  

Here’s my 100% honest review so you can see for yourself if WebinarJam is right for you.” 

A variation of this approach is to ask a question:  

“Are you in the market for a webinar platform? If so, then read on.” 

Those are basic examples and you can certainly start your emails dozens of other ways. But the 
ultimate test is always: Will it make the recipient read more? 

Habit #5: Make it visually appealing. 

Writing effective emails isn’t just about the words; it’s also about what your email looks like. 

Keep it uncluttered and easy to read. 

I prefer to send my emails to look like plain text. That means it’s minimally designed, less 
institutional-looking and more like a personal email. 

Other marketers like to send HTML formatted emails with fancy layouts. 

It’s all a matter of personal preference and, of course, whichever way works best with your 
audience. 

Either way, use formatting tools and graphics to make your email easy on the eyes and easy to 
read. 
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Use plenty of white space; I sometimes write just one sentence per paragraph. Definitely if a 
certain paragraph is long, break it up into shorter ones. 

Long sentences are okay, just not one after another. 

Help your readers figure out what needs their attention.  

Emphasize what’s important by using bold, italics, and underline. 

Vary your font sizes. 

Break down long lines of text by using bullets or numbered lists. 

Add images like pictures, GIFs, screenshots, and even emojis.  

Did you know? Images get clicked on more than any other object on a web page? Take 
advantage of that by inserting a clickable image in your email. 

Emojis have also become really popular. Some people even use them in their subject lines. 
Experiment and see if doing this will increase your email open and click-through rates. 

Habit #6: Improve your call to action. 

Because you planned this email before writing it, you know exactly what CTA or call to action to 
include. 

Click, watch, sign up, learn more … those are just a few examples of calls to action. 

And as you can see, these are all verbs. They’re action words precisely because we want the 
reader to perform a specific action. 

In general, one email should have only one call to action. That’s because you don’t want to 
distract your readers or overwhelm them by having too many CTAs. 

However, even if you only have one call to action, you can present it in a variety of ways. 

The most common way is as a hyperlinked text. That’s a bunch of words that are linked to a 
specific URL or web page. 

Have hyperlinked text at least twice in each email, one in the body of the email, and another one 
in the PS (more on that later). 

Also consider using a clickable button. Remember, people like clicking on graphics, so why not 
use that to your advantage? 

Habit #7: Write a thoughtful PS (or two!). 

And for the final habit: write a thoughtful PS. 

I know, I know, you’ve drafted the end of your email and you just want to send it already! 

But if you want to get a few more clicks, then you’ll make the time to write at least one PS. 
Why?  
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Because the PS is one of the most-read parts of an email. 

Yup, apparently some people read the subject line, open the email, then scroll straight down to 
the end of the email! 

While you have them there, give them a compelling reason to click on a link! 

What can your PS be about? 

You can use it to reiterate a big benefit, call attention to a deadline, share a testimonial … you 
get the idea! 

Really, the PS can be about anything as long as it’s relevant to what your reader may want or 
need to know about before they close your email. 

And I mentioned earlier, make sure you have at least one final call to action in your PS. After all, 
that might be the only thing your subscriber reads. 

Summary 

To summarize, here are the 7 small but big-impact things you can do to write better marketing 
emails: 

1. Plan your emails. 
2. Rethink the sender name. 
3. Work harder on your subject line. 
4. Write a strong lead. 
5. Make the email visually appealing. 
6. Improve your call to action. 
7. Write a thoughtful PS (or two).  

That’s a ton of actionable advice right there, and I’ve tried to cram as much as I could in the 
limited time I have available in this video. 

To write better emails, you just have to go out there and write more, using as many of these 
tweaks as possible. Track your results and keep doing more of what works. 

Now, of course, you can run away with this and implement on your own. 

But you know what works better?  

What’s going to help you get better even faster is to have personalized, one-on-one coaching to 
let you know if you’re implementing the right way, to answer your questions as you go along, 
and to give you tips and advice that’s specific to you. 

Kind of like the difference between exercising to a workout video … and having a personal 
trainer right there beside you, spotting you, making sure you have the right form, and so on. 

If you want to have a personal trainer in email marketing, then I want to invite you to Email 
Marketing Tutor. 

Email Marketing Tutor is like having your very own personal trainer but instead of helping you 
exercise better, it’s to help you do email marketing better. 
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You can use Email Marketing Tutor to learn how to write better emails for marketing.  

If you already have an autoresponder series or campaign emails for a specific product launch or 
affiliate promotion … then with Email Marketing Tutor, you can fine-tune these emails so you 
can get more opens, more click-throughs, and better results! 

If you haven’t written your email series yet, then you can use Email Marketing Tutor to lay down 
your strategy and identify the best hooks and angles for each email. 

It always helps to have another set of eyes looking objectively at your writing and strategies, 
spot-checking what you did right, and giving you tips and advice on what you can do better. 

For details, go to alexisrodrigo.com/tutor. 

Now, I promised that you can download the handout for this training. You can do so by going to 
alexisrodrigo.com/habits 

Thank you so much for joining me in this training. I hope it’s been helpful. Have a great day! 
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